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About Online Fashion 100 2010/11... 
 

ñI t  is estimated that Brit ons will spend £4.27bn * on fashion online  

this year, but who are the people behind our fashion website businesses? 

Youôre about to find out who they are, what they do and how they impact 

the industry . 

Online Fashion 100  is your guide to the buyers, bloggers, directors, 

entrepreneurs, editors, investors, politicians and even celebrities that 

influence the business of online fashion. 

As the founder of The Online Fashion Agency, a fashion website communications company, it 

is noticeable how much the fashion sector of the UKôs digital economy is evolving . 

Whether youôre a consumer, eager to become savvy 

to the workings  behind the online fashion 

scenes , or an online fashion professional, interested 

in learning about others in the industry , Iôm 

sure youôll find Online Fashion 100 useful. 

To keep up with industry developments sign up for 

email updates at The Online Fashion Agency  

and visit LEON BAILEY -GREEN  regularly to rate 

British websites and the people behind them. 

I would like to thank Brent Hoberman, Hilary Alexander, Kate Russell and Denize Hewitt for 

their input into Online Fashion 100 2010/11. 

Youôll find the list is in alphabetical order by surname, plus, a very special entrant closing at 

number 100. 

Enjoy!ò 

LEON BAILEY-GREEN  
WWW.LEONBAILEYGREEN.COM   

 
 
 
 
 
 
  
 
* Mintel Fashion Online April 2010   

 
  

THE ONLINE FASHION AGENCY  

WWW.THEONLINEFASHIONAGENCY.COM  

 
TALK.TO@THEONLINEFASHIONAGENCY.COM 

 

 

 

 

@THEONLINEFASH 

 

LEON BAILEY -GREEN  
 

 

HELLO@LEONBAILEYGREEN.COM 

 

 

 

 

@LEONBAILEYGREEN 

 

WWW.LEONBAILEYGREEN.COM  

 

http://www.theonlinefashionagency.com/
http://www.leonbaileygreen.com/
http://www.leonbaileygreen.com/
http://www.theonlinefashionagency.com/
http://twitter.com/theonlinefash
http://twitter.com/LEONBAILEYGREEN
http://www.leonbaileygreen.com/
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About the experts... 
 
 

 

Brent Hoberman  co-founded lastminute.com, the UKôs leading online 

travel and lifestyle retailer,  with Martha Lan e Fox in 1998. He then went on 

to launch the successful interiors website mydeco.com in 2007. Brent is an 

investment partner in  venture capital fund PROfounders Capital, and sits as 

a non executive director at Guardian Media Group and TalkTalk. 

BRENT HOBERMAN 
http://www.lastminute.com http://www.mydeco.com  

 
 
 

 

Hilary Alexander is fashion director of Britainôs biggest selling 

broadsheet newspaper The Daily Telegraph. Sheôs highly regarded for her 

knowledge of fashion from a creative, retail and journalistic point of view. 

Hilary knows a good fashion website and blog when she sees one. 

HILARY ALEXANDER  
http://www.telegraph.co.uk/fashion  
 
 
 

 

Kate Russell  is Britainôs best known website and technology expert. Every 

week for the past five years she has been sniffing out the best of the web for 

BBC Click. Kate regularly shares her expert knowledge with  GMTV, This 

Morning, BBC News, Radio 4 and CNBC.  

KATE RUSSELL 
 
 

 
 

Denize Hewitt  is one of Britainôs biggest shoppers, as seen on the ITV 

series Britainôs Biggest Spenders. She spends up to £20,000 a month on 

clothing.  Denize is a keen online shopper having tried  and tested hundreds 

of online fashion stores over the past ten years. 

DENIZE HEWITT  
 
 
 

 

for expert comments, look out for the  * 

 

 

Illustrations by Ollie Johns  

http://www.lastminute.com/
http://www.mydeco.com/
http://www.telegraph.co.uk/fashion
http://www.ollie-johns.co.uk/
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listed in alphabetical order  

A 
1. KAREN ALLEN & NEIL S ANSOM 

M AND M DIRECT  (WWW.MANDMDIRECT.COM  ) 

M and M Direct swept the board at the Drapers Etail Awards with three wins, including Best Marketing Initiative. 
Marketing Director Neil Sansom and Consultant Karen Allen, both ex-Otto Group, develop M and M Directôs 
marketing and PR strategy. 

 
 

2. LIZ ALLEN  

INSIDE JOHN LEWIS  (WWW.BBC.CO.UK/PROGRA MMES/B00RHGX0 )  

TV Producer Liz Allen took us behind the scenes of the department store thatôs ónever knowingly undersoldô. In episode 
three of the BBC series we were treated to the ups and downs of the launch of Fashion Online, John Lewisôs revamp of 
its clothing e-commerce offering. The show gave viewers an understanding of e-commerce whilst promoting online 
fashion shopping too. 

 
 

3. SUSAN AUBREY-COUND & STEVE ROWE 

MARKS & SPENCER  (WWW.MARKSANDSPENCER. COM )  

Susan Aubrey-Cound was Sir Stuart Roseôs Executive Assistant before being promoted 
to Multi-Channel Development Director. Aubrey-Cound works alongside Director of 
Retail Steve Rowe to drive the M&S Direct business forward. 

 

B 
 

4. IAN BALDWIN & NINA T SANG 

FASHION MONITOR  (WWW.FASHIONMONITOR.C OM )  

Fashion Monitor is the British fashion and beauty industryôs premier news, contacts and 
resource service online. The website re-launched with new branding this year. Nina Tsang, 
Fashion Monitorôs Head of Fashion and Entertainment, worked with Product 
Development Manager Ian Baldwin on improving the websiteôs experience and offering. 

 
 

5. ANNA BANCE*  

GIRL MEETS DRESS  (WWW.GIRLMEETSDRESS.C OM )  

Entrepreneur Anna Bance wants girls to look good and at a price thatôs right. Girl Meets Dress allows women to rent 
designer frocks at a fraction of their retail price. Girl Meets Dress picked up the Drapers Etail Award 2010 for Best 
Innovation. 

 
ñGirl Meets Dress is an excellent idea. I have bought a few Herve Leger dresses for upwards of £5000, 
so to be able to rent them instead for Ã200 per night is a steal; especially as Iôve been known to wear 
them two or three times each. Anna is a fierce entrepreneur who has created every girlôs dream.ò 
DENIZE HEWITT 

 

http://www.mandmdirect.com/
http://www.bbc.co.uk/programmes/b00rhgx0
http://www.marksandspencer.com/
http://www.fashionmonitor.com/
http://www.girlmeetsdress.com/
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6. NICK BEIGHTON & JAME S HART 

ASOS (WWW.ASOS.COM )  

With a focus on international trading and ambitions to be a £1bn business, ASOS will need to keep a 
close grip on finances and constantly innovate. Finance Director Nick Beighton and E-Commerce 
Director James Hart (left) are intrinsic to the business achieving its goals. 

 
 

7. IRIS BEN-DAVID*  

STYLESHAKE  (WWW.STYLESHAKE.COM )  

Iris Ben-David is the Founder of StyleShake, the bespoke clothing website where women can design their own clothes 
online and wear them within 10 days. 

 
ñIris has created a very interesting concept with StyleShake. How many times have you tried something 
on in store and thought óif only the neckline was widerô, or óthe skirt a little narrowerô? Here you can build 
your perfect garment, choosing the shapes and features of each part that will suit you.ò KATE RUSSELL 

 
 
 

8. BRETT BENNETT & SIMON FORSTER 

DEBENHAMS  (WWW.DEBENHAMS.COM )  

A strong store network and a web platform revamp earlier this year keeps Debenhams in the Top 20 retail websites. 
Senior Web Manager Brett Bennett and Trading Director Simon Forster are the driving forces behind the operation. 

 
 

9. WARREN BENNETT & DAVID HATHIRAMANI *  

A SUIT THAT FITS.COM  (WWW.ASU ITTHATFITS.COM )  

Entrepreneurs Warren Bennett (left) and David Hathiramani have grown bespoke clothing website A Suit 
That Fits.com into a £2m business in four years. 

 
ñA Suit That Fits.com plays into the trend of metail - or mass customisation. The measurement wizard 
is a great concept!ò BRENT HOBERMAN 

 
 

 

10. JAMES BILEFIELD  & DYLAN JONES 

CONDE NAST DIGITAL/G Q (WWW.CONDENAST.CO.UK )  

James Bilefield is Digital President of Conde Nast International taking responsibility for its .com portfolio including 
fashion brands Vogue and GQ, which recently ran a competition to find the fashion blogger of the future. Dylan Jones, 
Editor of GQ, was on the panel of the competition. 

 
 

11. COURTNEY BLACKMAN 

FASHION BUSINESS CLU B (WWW.FASHIONBUSINESSC LUB.NET )  

Courtney Blackman is the Co-Founder of networking group the Fashion Business Club which has interviewed online 
players Malika Dalamal (Daily Candy) and Sarah Curran (my-wardrobe.com) in the past year. Blackman sat as a judge 
on the Handbag.com Online Fashion Awards.  

  

http://www.asos.com/
http://www.styleshake.com/
http://www.debenhams.com/
http://www.asuitthatfits.com/
http://www.condenast.co.uk/
http://www.fashionbusinessclub.net/
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12. DAN BRITCHER 

TAILSWEEP  (WWW.TAILSWEEP.CO.UK )  

Dan Britcher is the Sales Director leading the British development of Swedish online advertising network Tailsweep. 
The company, which specialises in serving adverts on blogs, added Style Bubble, one of Britainôs most visited fashion 
blogs, to its network last year. 

 
 

13. JESSICA BROWN & KEELY STOCKER 

DRAPERS  (WWW.DRAPERSONLINE.CO M )  

Online Editor Keely Stocker reports on e-commerce developments for fashion business 
magazine Drapers. Stocker also manages the website, Drapers Online, and worked with 
Editor Jessica Brown to lead the 2010 Drapers Etail Awards. 

 
 

14. JONATHON BROWN 

JOHN LEWIS  (WWW.JOHNLEWIS.COM )  

Heavily investing in its multi-channel strategy John Lewis enlisted former B&Q multi-channel director Jonathon Brown 
as its Head of Online late last year. The retailer has aspirations to trade £1bn online. 

 
 

15. RISHI BUBNA  

ALOK INDUSTRIES/ STORE TWENTY ONE  (WWW.STORETWENTYONE.C O.UK )  

Clothing group Alok Industries has almost 250 shops across its Store Twenty One and QS portfolio, with plans to 
expand rapidly. The value brand recently re-launched its e-commerce presence under the Store Twenty One brand with 
Management Executive Rishi Bubna at the helm. 

 
 

16. ANGELA BUTTOLPH 

GRAZIA DAILY  (WWW.GRAZIADAILY.CO.U K )  

Style expert Angela Buttolph took over as Editor of Grazia Daily, the website for Bauer Mediaôs weekly 
glossy fashion magazine Grazia, in 2009. Buttolph has contributed style content to online fashion retailers 
Shudoo and my-wardrobe.com 

 

C 
 

17. DR VINCENT CABLE MP & JEREMY HUNT MP  

HER MAJESTYôS GOVERNMENT  (WWW.NUMBER10.GOV.UK )  

Culture, Olympics, Media & Sport Secretary Jeremy Hunt will hugely influence the digital media industry during his 
tenure in the newly formed coalition government, as will Business Secretary Vince Cable, who will be expected to 
champion the cause of the online fashion industryôs many SME businesses. 

 
 

18. TOM CAHAL AN 

LOST FERRET  (WWW.LOSTFERRET.CO.UK )  

Tom Cahalan is the founder and Managing Director of e-commerce development company Lost Ferret. Lost Ferret is 
fast picking up in the online fashion space with Select, Moss Bros and Quiz Clothing amongst wins in the last year. 

http://www.tailsweep.co.uk/
http://www.drapersonline.com/
http://www.johnlewis.com/
http://www.storetwentyone.co.uk/
http://www.graziadaily.co.uk/
http://www.number10.gov.uk/
http://www.lostferret.co.uk/
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19. FRANCES CARD*  

MATCHES / FRANCES CARD CONSULT ANCY  (WWW.MATCHESFASHION.C OM )  

After working on the launch phase of Cocosa Consultant Frances Card now works with Matches on its e-
commerce strategy. She has hosted chaired e-commerce talks at the Retail Week E-Commerce Summit 
and the Fashion Business Club. Card continues to work on projects through her consultancy business.  

 
ñMatches have an excellent brand selection to create the high drama wardrobe I like. The website is 
chic, classy and simple in style. Keep it up Frances!ò DENIZE HEWITT 

 

 
 

20. JONNY CHALLENGER 

STYLE COMPARE / INGENIOUS  (WWW.STYLECOMPARE.CO. UK )  

Jonny Challengerôs internet marketing company Ingenious works with online fashion retailer my-wardrobe.com on its 
search strategy. Challenger is also Co-Founder of fashion aggregate website Style Compare. 

 
 

21. GRAHAM CHARLTON & ASHLEY FRIEDLEIN  

ECONSULTANCY  (WWW.ECONSULTANCY.COM )  

Econsultancy is where brands keep up to date with digital best practice. Senior Reporter 
Graham Charlton regularly reviews the usability of fashion websites. Ashley Friedlein is CEO 
of the company which also hosts events and training sessions for digital brands. 

 
 

22. SARAH CLELLAND 

SNOW VALLEY /P UBLISHING  (WWW.SNOWVALLEY.COM )  

Each year e-commerce provider Snow Valley produces a delivery report, actively testing 166 online retailers. The 
report, and its subsequent award ceremony, is co-ordinated by Marketing Manager Sarah Clelland. Earlier this year 
Clelland secured a publishing deal to release an e-commerce book. 

 
 

23. SILVIA CODY & NISH KUKADIA*  

SECRETSALES.COM  (WWW.SECRETSALES.COM )  

Private sales website Secretsales.com is undergoing rapid growth following investment from 
Germanyôs leading private sales retailer Brands4Friends. Silvia Cody and Nish Kukadia are 
Founding Directors. 

 
ñThe UK is still looking for a winner in the private sales area. Secretsales.com have made a good start 
with very low costs and their new backers. They should be able to get more traction in the market.ò 
BRENT HOBERMAN 

 
 
 

24. FEARNE COTTON & HOLLY WILLOUGHBY 

VERY  (WWW.VERY.CO.UK )  

Two of Britainôs favourite TV Presenters Fearne Cotton and Holly Willoughby embarked 
on a high profile campaign to promote Very, formerly known as Littlewoods Direct. Cotton 
and Willoughby are becoming synonymous with the online retail brand. 

 

http://www.matchesfashion.com/
http://www.stylecompare.co.uk/
http://www.econsultancy.com/
http://www.snowvalley.com/
http://www.secretsales.com/
http://www.very.co.uk/
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25. SIMON COWELL & SIR PHILIP GREEN 

ARCADIA/SONY/SYCO  

Retail Businessman Sir Philip Green has successful online businesses across his Arcadia portfolio. Last year it was 
reported Green would work with Entertainment Entrepreneur Simon Cowell to create a global internet venture. Green 
commented the venture would include an online store, creating a buzz in the industry about the convergence of content 
and commerce. 

 
 

26. SARAH CURRAN & LAUREN STEVENSON 

MY -WARDROBE .COM  (WWW.MY -WARDROBE.COM )  

Sarah Curran is CEO of designer retailer my-wardrobe.com which celebrated its fourth 
birthday this year. Curran has shared her e-commerce knowledge with other businesses at 
events such as the Fashion Business Club and London Fashion Network. PR Director 
Lauren Stevenson has played a pivotal role in raising the profile of my-wardrobe.com. 

 
 

27. SOPHIE CROYDON 

RENT YOUR ROCKS  (WWW.RENTYOURROCKS.CO .UK )  

Jeweller Sophie Croydonôs business Rent Your Rocks allows women to rent luxury jewellery for a fraction of their retail 
value. Rent Your Rocks experienced a surge in media interest after its pieces were seen on X Factor contestant Stacey 
Solomon and Britainôs Got Talentôs Susan Boyle. 

 

D 
 

28. MALIKA DALAMAL  

DAILY CANDY  (WWW.DAILYCANDY.COM/L ONDON )  

Malika Dalamal is the Editor of Daily Candy London, self styled as óthe insiderôs guide to the cityô, part of 
the global Daily Candy acquired by Comcast for $125m in 2008. Dalamal has been interviewed by the 
Fashion Business Club. 

 
 

29. CERI DAVIES 

CLOTHING AT TESCO  (WWW.CLOTHINGATTESCO. COM )  

Senior Marketing Manager Ceri Davies has responsibility for the growth and development of Tescoôs 
online fashion offer Clothing At Tesco. Within a year of launch the website is one of the top ten most 
visited fashion retail websites in Britain. 

 
 

30. PETER DAVIES & LIZ HOUGHTON 

MINT VELVET  (WWW.MINTVELVET.CO.UK )  

The team behind Principles joined forces with Chairman Peter Davies to launch Mint Velvet in 2009. Liz Houghton 
leads as Brand Director. The launch represents a trend for leading retail professionals launching their own brands, 
using the internet as a key route to market. 

 
 
 
 
 

http://www.my-wardrobe.com/
http://www.rentyourrocks.co.uk/
http://www.dailycandy.com/london
http://www.clothingattesco.com/
http://www.mintvelvet.co.uk/
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31. VICKI DAY & KATRINA URWIN  

THE FASHION NETWORK  (WWW.THEFASHIONNETWOR K.CO.UK )  

The Fashion Networkôs Manchester and London branches hold networking opportunities for 
fashion and e-commerce professionals. The sessions are organised by Retail Expert Vicki 
Day and Event Manager Katrina Urwin. Day recently launched Fashionable Maven, a fashion 
website aimed at the 40+ woman. 

 
 

32. BAUKJEN DE SWAAN ARONS & GEOFF VAN SONSBEECK 

ISABELLA OLIVER  (WWW.ISABELLAOLIVER.C OM )  

An award win from Her Majesty the Queen cemented Isabella Oliverôs position as a leading British online 
retail and fashion brand. Co-Founders Baukjen De Swaan Arons and Geoff Van Sonsbeeck oversaw the 
launch of 365, the non-maternity range. 

 
 

33. DISNEYROLLERGIRL 

DISNEYROLLERGIRL  (DISNEYROLLERGIRL.BLO GSPOT.COM )  

Disneyrollergirl takes her army of followers, fans and readers behind the scenes of the British fashion industry. The 
Bloggerôs identity is known to few fashion insiders. Will she out herself later this year? 

 
 

34. FEE DRUMMOND  

MAMA LA MODE  (WWW.MAMA -LA -MODE.COM )  

Fee Drummond is the Founder of Mama La Mode, the designer maternity clothing website highly 
commended by judges at the Drapers Etail Awards 2010. Mama La Mode is said to be a favourite of 
Samantha Cameron. 

 
 
 

35. JOHN DUTTON  

ASDA/ GEORGE .COM  (WWW.GEORGE.COM )  

John Dutton is the Head of George.com, the online clothing offer from Asda. The retailer has expressed a desire for 
10% of its George clothing sales to come from the George.com website by 2013. Dutton has also worked at Oli.co.uk. 

 

E 
 

F 
 

36. FIONA FAIRWEATHER  & RICHARD KIRK  

PEACOCKS  (WWW.PEACOCKS.CO.UK )  

With an 8% rise in sales over the Christmas 2009 period Peacocks has unveiled a new website which it hopes will 
mirror its offline trading success. Chief Executive Richard Kirk leads the business with online operations headed by E-
Commerce Controller Fiona Fairweather. 

 

http://www.thefashionnetwork.co.uk/
http://www.isabellaoliver.com/
http://disneyrollergirl.blogspot.com/
http://www.mama-la-mode.com/
http://www.george.com/
http://www.peacocks.co.uk/


           Online Fashion 100 2010/11 

 

 COPYRIGHT © 2010 LEON BAILEY-GREEN & THE ONLINE FASHION AGENCY LTD  10  of 23  

 

 

37. MARIO FAURE *  

MIX MATCH ME  (WWW.MIXMATCHME.COM )  

Outfit configuration tool MixMatchMe has been adopted by French Connection, Next and Boden, which has apparently 
increased order values since implementation. Mario Faure is Managing Director. 

 
ñI love using MixMatchMe. It takes me back to childhood days of folding paper clothes onto a paper 
doll. I used to want to be that doll, all dressed up in high heels and sparkly earrings. Now I can be with 
the click of a button! All online fashion stores should have an outfit configurator.  Great tool, thanks 
Mario!ò KATE RUSSELL 

 
 

38. DOM FENDIUS*  

STITSH  (WWW.STITSH.CO.UK )  

Influenced by the likes of the Sartorialist and FaceHunter Stitsh brings online shopping into street style. Stitsh allows 
users to click-to-buy items seen on street style photos. Dom Fendius is the Founder. 

 
ñStitsh is in a competitive area but the core idea of tagging what people are wearing and then making it 
easy to buy is great for social networks.ò BRENT HOBERMAN 

 
 

 

39. ALEXANDRA FINLAY  

FINS FOR HIM  (WWW.FINSFORHIM.COM )  

Alexandra Finlay is the Founder of menôs footwear brand Fins For Him. Finlay made the brand available online first, 
through her own channel finsforhim.com, to prove its viability. It is now stocked in Harrods and Selfridges; an inspiring 
strategy to budding start up fashion brand owners. 

 
 

40. JODY FORD 

EBAY  (WWW.EBAY.CO.UK )   

eBay wants to refocus its fashion offer with the launch of its Fashion Outlet as the first step. Jody Ford is EU 
Senior Director for Sellers and has responsibility for the fashion vertical. 

 
 
 

41. LEE FRIEND 

FASHSHOT  (WWW.FASHSHOT.COM )  

Lee Friend is the Founder & Managing Director of Fashshot.com which provides e-commerce photography and video 
solutions to the majority of multi-channel and pureplay fashion retailers in Britain. The company also produces an online 
fashion TV show óThe Fashshot Studioô which appears on Virgin Mediaôs LIV TV. 

 
 

G 
  
 
 
 

http://www.mixmatchme.com/
http://www.stitsh.co.uk/
http://www.finsforhim.com/
http://www.ebay.co.uk/
http://www.fashshot.com/
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42. ROBIN GOARD & JAMES ROPER 

IMRG / HITWISE  

IMRG and Hitwise team up regularly to release the IMRG Hitwise Hot Shops list, which 
profiles the most visited online shopping destinations. IMRG hosts regular networking events 
and Hitwise provides invaluable research information to online retailers and publishers. 
Robin Goad is Hitwiseôs Research Director and James Roper is Chief Executive of IMRG. 

 
 

43. POLLY GOULD & KATIE PRICE 

THE OFFICIAL JORDANôS CLOSET / KP EQUESTRIAN  (STORES.EBAY.CO.UK/TH E-OFFICIAL -JORD ANS -CLOSET ) 

PR Executive Polly Gould runs the official eBay store for Entrepreneur & Model Katie Price, one of Britainôs most 
talked about women. Katieôs eBay shop óThe Official Jordanôs Closetô received a surge in interest after it was featured 
on Priceôs ITV2 series óWhat Katie Did Nextô. The reality TV star also retails her KP Equestrian clothing range online.  

 
 

44. ELLA GREGORY*  

COCOS TEA PARTY  (WWW.COCOSTEAPARTY.CO M )  

Ella Gregory, who writes Cocos Tea Party, is a Fashion Blogger to watch out for. Gregory, a fashion student, was 
enlisted by Topshop to give its customers advice about fashion blogging as part of its London Fashion Week activities. 
At just 19 years old Ella has been blogging for four years. 

 
ñCocos Tea Party is a very lively blog. Ella is a quirky writer and it's great to see new talent using blogs 
to show their work.ò HILARY ALEXANDER 

 
 
 
 

45. JULIAN GREGORY & DANIEL JAEMS 

F.TAPE  (WWW.FTAPE.COM )  

The Founders of F.Tape, Daniel Jaems and Julian Gregory (left), have created what they call óGoogle 
for the fashion industryô, a directory of companies and individuals in fashion listed in one place. 

 
 
 

46. RUTH GRIFFIN  

LIBERTY / FORMERLY  MATCHES  (WWW.LIBERTY.CO.UK )  

Libertyôs Online Editor Ruth Griffin is in charge of content for the esteemed luxury retailer. Griffin has also worked at 
Matches Fashion where she is widely credited with the successes of its social media strategy. 

 

H 
 

47. JENNY HAYDEN 

THE STYLE PA / DEBENHAMS  (WWW.THESTYLEPA.COM )  

Jenny Hayden AKA The Style PA is the Fashion Blogger that seeks out stylish bargains. On her blog 
Hayden writes óYou don't need to be rich to be stylish; you just need to be savvyô. Jenny is also editor of 
the Debenhams blog. 

 

http://stores.ebay.co.uk/The-Official-Jordans-Closet
http://www.cocosteaparty.com/
http://www.ftape.com/
http://www.liberty.co.uk/
http://www.thestylepa.com/
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48. LUKE HERON 

ASCENSION  (WWW.ASCENSIONONLINE. COM )  

Online eco fashion retailer Ascension was saved from liquidation by Venture Capital Investor Luke Heron who paid £1 
for the business. Formerly known as Adili the company was rebranded in 2009. 

 

I  
 

J 
 

49. JAANA JATYRI 

TREND STOP  (WWW.TRENDSTOP.COM )  

Jaana Jatyri is CEO of TrendStop, an online fashion and lifestyle trend forecasting service. The company 
also has ótrendtrackerô, a mobile application aimed at fashion professionals who want to be kept up to 
date with fashion industry news on the move. 

 
 

50. MICHAELA JEDINAK *  

JOY OF CLOTHES  (WWW.JOYOFCLOTHES.COM )  

Michaela Jedinak is the Founder of Joy of Clothes, a fashion shopping aggregate which recommends 
products by body shape. Each product page has icons giving the user information on which body shape 
and size the item is suited for, as well as providing advice on flattering colours. 

 
ñI love the styling advice on Joy Of Clothes, especially as itôs from an expert such as Michaela. Even if 
you're not going to buy anything through the website, knowing your shape, colour palette and what 
clothes suit, will keep you looking stylish. The featured ñComplete Guide to Jeansò was a revelation! I 
can feel a shopping spree coming on.ò KATE RUSSELL 

 
 

51. DAGMARA JONASOVA 

AMETHYST GROUP  (WWW.AMETHYSTGROUP -UK.COM/FASHIONANDBEA UTY )  

Dagmara Jonasova is a Picker & Packer at Amethyst Group, which manages warehousing and fulfilment 
solutions for online fashion retailers. Warehouse operatives such as Jonasova are a key element in the 
online shopping and fulfilment process. 

 
 

52. GARETH JONES & MARK NEWTON-JONES 

SHOP DIRECT  (WWW.SHOPDIRECT.COM )  

Shop Directôs Chief Executive Mark Newton-Jones has been a key player in commercialising the companyôs online 
brands. Gareth Jones joined Shop Direct as Brand Director for Very before becoming overall Retail Director. 

 

K 

http://www.ascensiononline.com/
http://www.trendstop.com/
http://www.joyofclothes.com/
http://www.amethystgroup-uk.com/fashionandbeauty
http://www.shopdirect.com/
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53. CATHERINE KALLON  

RED CARPET FASHION A WARDS  (WWW.REDCARPET -FASHIONAWARDS.COM )  

Catherine Kallon has one of Britainôs most visited fashion blogs, Red Carpet Fashion Awards, which is said to attract 
over 12,000 visits per day. The Fashion Blogger has been featured in Company magazine, the Evening Standard and 
on Vogue.com. 

 
 

54. DANA KARLSON 

LYNKU  (WWW.LYNKU.COM )  

Online Fashion Editor Dana Karlson manages fashion content on LynkU.com and its spin off blog Fashion For Lunch. 
LynkU is the aggregate which powers fashion retail engines for publishers such as The Telegraph and the Guardian. 

 
 

55. KRISTINE KIRBY & MIC HAEL WOOD 

FAT FACE / FORMERLY  LIPSY  (WWW.FATFACE.COM )  

Kristine Kirby and Michael Wood worked together at Pentland and Lipsy before moving on to 
manage direct channels for Fat Face. Kirby, who was on the panel of the Drapers Etail 
Awards 2010, recently exited the business as Home Shopping Director. Wood is now 
Head of Home Shopping Services. 

 
 

56. SAUL KLEIN & DOMINIQUE VIDAL*  

INDEX VENTURES  (WWW.INDEXVENTURES.CO M )  

Index Ventures is a key investor in fashion, e-commerce and technology businesses. Saul 
Klein and Dominique Vidal are Partners of the company which boasts ASOS, Astley 
Clarke, Glasses Direct and previously NET-A-PORTER in its portfolio. It also has Criteo, 
the ad retargeting service preferred by online fashion retailers, in its investment portfolio.  

 
ñIndex Ventures is one of Europeôs leading venture capitalists with a broad spectrum and great 
experience and contacts which they can leverage to help entrepreneurs.ò BRENT HOBERMAN 

 
 

 
 

57. NICK KNIGHT  

SHOWSTUDIO .COM  (WWW.SHOWSTUDIO.CO M )  

SHOWstudio.com is the brainchild of Photographer Nick Knight. The website is a mix of magazine and video content, 
with a focus on fashion films, live events and shows, such as the live showing of Alexander McQueen S/S10. 

 

L 
 

58. ALISON LANCASTER 

WHITE STUFF / ALISON LANCASTER CON SULTING  (WWW.WHITESTUFF.COM )  

Alison Lancaster held roles at John Lewis, Harrods, Debenhams and Charles Tyrwhitt, before launching 
her own consultancy Alison Lancaster Consulting. Lancaster is now Home Shopping Director at White 
Stuff as well as continuing to consult with retail brands and chair the Catalogue Exchange.  

 

http://www.redcarpet-fashionawards.com/
http://www.lynku.com/
http://www.fatface.com/
http://www.indexventures.com/
http://www.showstudio.com/
http://www.whitestuff.com/
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59. SUSANNA LAU 

STYLE BUBBLE  (WWW.STYLEBUBBLE.CO.U K )  

Britainôs most popular Fashion Blogger Susanna Lau continues to be an inspiration to up and coming 
style writers and bloggers. Lau was editor of Dazed Digital before exiting to take on other projects. 

 
 
 

60. VISHAL LAXMAN DAHYA 

RED LABEL FASHION  (WWW.REDLABELFASHION. COM )  

Entrepreneur Vishal LaxmanDahya began retailing fashion online in 2007 with the Miss Butterfly brand. Now known as 
Red Label the company will re-launch its website in the summer. 

 
 

61. PAUL LEWIS 

PLD  (WWW.PAULLEWISDESIGN. CO.UK )  

Graphic Designer Paul Lewis runs his own agency Paul Lewis Design. The company has produced e-commerce 
designs for fashion retailers including Long Tall Sally, Fashion Union and River Island. 

 
 

62. FRANK LORD 

ATG  (WWW.ATG.COM )  

ATGôs EMEA VP Frank Lord is overseeing a successful run of major projects for the e-commerce 
technology provider. New Look, the third largest online fashion retailer, launched its ATG powered 
website earlier this year. 

 
 

63. JUSTIN LORD 

BT FRESCA  (WWW.BTEXPEDITE.COM )  

Justin Lord is Business Development Director of e-commerce solutions provider BT Fresca. This year Lordôs team 
secured contracts from online fashion retailers including Mint Velvet and Snow+Rock. BT Fresca sponsored the 
Drapers/Retail Week E-Commerce Summit. 

 

M 
 

64. KATIE MACKAY & JOE SINCLAIR *  

WHAT KATIE WORE  (WWW.WHATKATIEWORE.CO M )  

Every day thousands of Britons click on to What Katie Wore to see Katie Mackayôs latest 
outfit, and read her partner Joe Sinclairôs commentary. The Bloggers have been profiled 
in broadsheets and glossies alike. Sinclair also wrote for the LFW Daily during London 
Fashion Week. 

 
ñWhat Katie Wore is a simple yet novel idea. Well done to Joe and Katie.ò HILARY ALEXANDER 

 
 

 

http://www.stylebubble.co.uk/
http://www.redlabelfashion.com/
http://www.paullewisdesign.co.uk/
http://www.atg.com/
http://www.btexpedite.com/
http://www.whatkatiewore.com/
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65. NUPUR MANCHANDA *  

NEW LOOK  (WWW.NEWLOOK.COM )  

Head of Website Management Nupur Manchanda has been at the forefront of driving forward New Lookôs e-commerce 
development. Manchanda, who oversaw the successful launch of an improved web platform earlier this year, now has a 
challenge to overtake ASOS to be the second biggest online fashion retailer. 

 
ñCredit to Nupur Manchanda and her colleagues for making New Look a great shopping experience. It's 
full of good value fashion, which is easy to order, quick to arrive, and anything that doesn't pass muster 
can be returned to the one of its high street stores. It has the edge for me, in terms of layout and visual 
appeal, zooming in on the items to check out the details and textures is brilliant.ò KATE RUSSELL 

 
 
 

66. JESS MARKWOOD 

OSOYOU/AIGUA MEDIA  (WWW.OSOYOU.COM )  

Jess Markwood is the Editor of the UKôs first fashion social network OSOYOU. OSOYOU is part of Aigua 
Media, which also houses fashion blogs Catwalk Queen, Shoewawa and The Bag Lady. 

 
 
 

67. NATALIE MASSENET & JOHANN RUPERT*  

NET -A-PORTER/ RICHEMONT /THEOUTNET  (WWW.NET -A-PORTER.COM )  

NET-A-PORTERôs Executive Chairman Natalie Massenet has had a busy year launching theOutnet.com and seeing 
through the buyout by Richemont, of which Johann Rupert is Chairman. The luxury retailerôs story has incited interest in 
the investment market in fashion, digital and technology retail businesses. Massenet will share her experiences at a live 
event with fashion business website Business of Fashion. 

 
ñI've bought many a designer piece from NET-A-PORTER and do browse the website once a week to 
see what's new. I love the newsletters, which keep me informed of what's in season. Natalie has done a 
fantastic job. I couldn't imagine my shopping life without NET-A-PORTER.ò DENIZE HEWITT 

 
 
 

68. MIGGY 

MIGGY LIKES TH E INTERNET  (WWW.MIGGYLIKESTHEINT ERNET.COM )   

As a former model and events organiser Fashion Blogger Miggy was already well known on the fashion circuit, but her 
blog has helped her profile to rise further. Miggy organises fashion networking events ówith a digital twistô and appears 
regularly as a presenter on The Fashshot.tv Studio. 

 
 

69. LENNARD MINDERHOUND  

FASHION UNITED  (WWW.FASHIONUNITED.CO .UK )  

Lennard Minderhound is the CEO of Fashion United, an international business-to-business platform for the fashion 
industry. The UK website FashionUnited.co.uk has been one of the most popular fashion industry news sources since 
its launch in 1999. 

 

N 
 

http://www.newlook.com/
http://www.osoyou.com/
http://www.net-a-porter.com/
http://www.miggylikestheinternet.com/
http://www.fashionunited.co.uk/
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70. ALICIA NAVARRO & JOE STEPNIEWSKI*  

SKIMLINKS  (WWW.SKIMLINKS.COM )  

Entrepreneurs Alicia Navarro and Joe Stepniewski are the creators of Skimlinks, a tool 
which allows publishers to monetise their content through affiliate marketing. The company 
takes a 25% cut of the commission. Fashion portals OSOYOU, SheerLuxe, GreenMyStyle 
and numerous fashion blogs all utilise Skimlinks. 

 
ñSkimlinks offers a well executed way for publishers to monetise their content from e -commerce with 
minimum effort.ò BRENT HOBERMAN 

 
 

 

71. JOSÉ NEVES*  

FARFETCH.COM  (WWW.FARFETCH.COM )  

Farfetch.com have developed a one basket solution to allow customers to shop from multiple 
independent boutiques around the world. The company picked up the award for Best New Etailer at the 
Drapers Etail Awards 2010. Founder & CEO José Neves worked in fashion design and wholesale prior 
to the launch of the business. 

 
ñFarfetch.com is modern and trendy, yet classic in style. The diversity of the range, from a collection of 
boutiques around the world, is what makes Farfetch.com so fantastic. José Neves has created 
something really special.ò DENIZE HEWITT 

 
 
 

72. MARTIN NEWMAN  

CONSULTANT  (WWW.MARTINNEWMAN.CO. UK )  

E-Commerce Consultant Martin Newman has worked with brands such as Ben Sherman, Edinburgh 
Woollen Mill and Ted Baker. Newman runs the E-Commerce UK group on LinkedIn, which recently 
spawned its first event óWhatôs Your Ologyô. 

 

O 
 

73. KRISTINA OôCONNOR 

STORE SOCIETY  (WWW.STORESOCIETY.COM )  

Kristina O'Connor is the Founder of social fashion network Store Society. O'Connor, Daughter of TV 
presenter Des O'Connor, wants the website to be a platform for fashion boutiques without websites and 
for fashion fans to document purchases. 

 
 

74. BECKY OLIE 

HOUSE OF FRASER  (WWW.HOUSEOFFRASER.CO .UK )  

Head of Web Selling Becky Olie is fast rising the ranks of House of Fraserôs e-commerce operation. Olie 
joined the web arm of the department store early 2009 as Customer Experience Manager. Beckyôs online 
retail experience was gained at Marks & Spencer and Dorothy Perkins. 

 
 
 

http://www.skimlinks.com/
http://www.farfetch.com/
http://www.martinnewman.co.uk/
http://www.storesociety.com/
http://www.houseoffraser.co.uk/


           Online Fashion 100 2010/11 

 

 COPYRIGHT © 2010 LEON BAILEY-GREEN & THE ONLINE FASHION AGENCY LTD  17 of 23  

 

 

75. FERGAL OôMULLANE 

10CMS  (WWW.10CMS.COM )  

Fergal OôMullane is the Co-Founder of 10CMS, a tool which allows online fashion retailers, such as FatFace, Jimmy 
Choo and TK Maxx, to merchandise products using flash technology. The company is developing a solution which will 
integrate with social media channels including Facebook. 

 

P 
 

76. SHINI PARK  

PARK & CUBE  (WWW.PARKANDCUBE.COM )  

Shini Park is the Fashion Blogger behind the fast growing Park & Cube which receives over 100,000 
visits every month. Park & Cube fought off competition from bloggers, including the acclaimed Style 
Bubble, to win Best Fashion Blogger of the publicly voted Handbag Online Fashion Awards. 

 
 

77. STEPHANIE PHAIR*  

THEOUTNET.COM  (WWW.THEOUTNET.COM )  

Stephanie Phair is Director of theOutnet.com, the discount shopping website created by NET-A-PORTER. Phair used 
Facebook to respond to mixed reactions of theOutnetôs £1/$1 sale which was held to celebrate its first birthday. 

 
ñI love theoutnet.com because it's great for designer bargains and the Dress Me section is funny and 
informative. Stephanie has done a good job launching this.ò HILARY ALEXANDER 

 
 

 

Q 
 

R 
 

78. ALICE RATCLIFFE*  

SHOPPULSE  (WWW.SHOPPULSE.CO.UK )  

Shop Pulse is a fashion shopping aggregator which specialises in showing new items by date - this allows shoppers to 
see items which have just become available to buy at multiple online stores. Alice Ratcliffe is the Founder. 

 
ñInstead of skimming my favourite online fashion stores, I cut down on the risk of repetitive strain injury 
by seeing what's new in at once using Shoppulse. I can select the shops I want to browse from and it 
has all of my favourites. What a smart idea by Alice.ò KATE RUSSELL 

 
 
 

http://www.10cms.com/
http://www.parkandcube.com/
http://www.theoutnet.com/
http://www.shoppulse.co.uk/
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79. LYNN RITSON*  

COUTURELAB  (WWW.COUTURELAB.COM )  

Lynn Ritson is Head of E-Commerce at luxury lifestyle retailer Couture Lab. Ritson, who previously held 
commercial roles at Space NK and Bertelsmann, is one to watch in the industry. 

 
 
ñChic, glitz and full of glamour, CoutureLab has it all. This is what I call luxury shopping online. I'm in 
love with this website and could easily spend all day on it!  Lynn keeps it all going and I have to say it 
just gets better and better.ò DENIZE HEWITT 

 
 
 

80.  LAURETTA ROBERTS 

WGSN  (WWW.WGSN.COM )  

Lauretta Roberts is Digital Development Director of trend forecasting service WGSN. Roberts, the 
previous editor of Drapers magazine, has been leading direction of the new WGSN platform from 
conception to development. 

 
 

81. PETER ROBINSON*  

SELFRIDGES  (WWW.SELFRIDGES.COM )  

Selfridges online was one of this yearôs most anticipated e-commerce launches. Multi-Channel Director Peter 
Robinson was at the helm of the proposition. 

 
ñI'm addicted to Selfridges, so was extremely pleased when they finally launched online. Prices range 
from couture to cheap and cheerful, which anyone can afford. Peter and his team must have worked very 
hard, well done to them. Iôm a very happy customer.ò DENIZE HEWITT 

 
 
 

82. YVAN RODIC 

FACEHUNTER  (FACEHUNTER.BLOGSPOT. COM ) 

Self styled as óeye candy for the style hungryô Face Hunter is the blog profiling street style across the globe. Style 
Blogger Yvan Rodic published his first book earlier this year. 

 
 

83. CAROLINE RUSH 

BRITISH FASHION COUN CIL  (WWW.BRITISHFASHIONCO UNCIL.COM )  

The British Fashion Council launched the first Digital Schedule at London Fashion Week this year. The initiative, which 
saw shows streamed live online, was lead by a committee including Caroline Rush, CEO of the British Fashion Council. 

 

S 
84. STEVE SALTER 

STYLE SALVAGE  (STYLESALVAGE.BLOGSPO T.COM )  

Britainôs most prominent menswear Fashion Blogger Steve Salter is the writer behind Style Salvage. 
The blog regularly profiles British menswear fashion designers. Steve was partly inspired to launch Style 
Salvage by blogger Susanna Lau. 

http://www.couturelab.com/
http://www.wgsn.com/
http://www.selfridges.com/
http://facehunter.blogspot.com/
http://www.britishfashioncouncil.com/
http://stylesalvage.blogspot.com/
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85. SHOEGAL 

SHOEGAL  (SHOEGALFI.BLOGSPOT.C OM ) 

Shoegal is the Style Blogger with a taste for high street value. With many prominent fashion blogs 
focusing on cutting edge London centric trends, Shoegal is a refreshing browse and arguably more 
reflective of the shopping tastes, trends and habits of British women. 

 
 

86. NICOLA SPOUSE 

ARCADIA  

Arcadia created an online buzz when it hosted a press day photoshoot with fashion bloggers. The initiative was noted 
as one of the best attempts for inclusion by a high street brand and featured in The Times. Senior Press Officer Nicola 
Spouse is responsible for blogger and online media relations. 

 
 

87. JEREMY STAKOL & SIMON WOLFSON 

NEXT / LIPSY  (WWW.NEXT.CO.UK )  

Next, lead by CEO Simon Wolfson, has maintained its healthy lead as Britainôs most popular online fashion store. Next 
owns Lipsy of which Jeremy Stakol is CEO. 

 
 

88. KATE STEPHENS & LUCY WOOD 

LOOK.CO.UK / FASHION -EDITOR BLOG  (WWW.LOOK.CO.UK )  

The re-launched Look.co.uk is one of the fastest growing fashion magazine websites. Online Editor Kate 
Stephens leads the content strategy. Stephens works with Lucy Wood (left), Fashion News Editor who 
also writes her own fashion blog Fashion-Editor. Wood sat on the panel of a social media discussion at 
the Drapers WGSN Fashion Summit. 

 
 

89. JAMES STORIE-PUGH 

VENTE PRIVEE  (WWW.VENTE -PRIVEE.COM )  

James Storie-Pugh is responsible for growing the UK arm of French retailer Vente Privee. The E-
Commerce Manager joined the company in a marketing role before taking on extra responsibility. 

 
 
 

90. LAURA STREET 

FAB SUGAR UK  (WWW.FABSUGAR.CO.UK )  

Fab Sugar UK has quickly grown to be one of the UKôs biggest online fashion magazines in Britain. Editor Laura Street 
was a judge on the Handbag.com Online Fashion Awards. 

 
 

91. ROBBY SUR 

YUKKA  (WWW.YUKKA.CO.UK )  

Yukka is fast becoming Britainôs leading online retailer for urban inspired clothing. Robby Sur, Managing 
Director, launched the company in 2003. 

 
 

http://shoegalfi.blogspot.com/
http://www.next.co.uk/
http://www.look.co.uk/
http://www.vente-privee.com/
http://www.fabsugar.co.uk/
http://www.yukka.co.uk/
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T 
 

92. VICKY TAYLOR 

YODEL  (WWW.YODEL.CO.UK )  

The final stage of fulfilment, when the customer receives goods, is a vital part of the shopping process. 
Yodel, formerly known as Home Delivery Network, is a leading delivery service used by many online 
fashion retailers. Former customer services exec Vicky Taylor became a Delivery Driver in 2006. 
Taylor regularly exceeds her daily delivery and collection targets. 

 
 

93. ROBIN TERRELL*  

HOUSE OF FRASER / FORMERLY  JOHN LEWIS  (WWW.HOUSEOFFRASER.CO .UK )  

Robin Terrell joined House of Fraser earlier this year as Executive Director of Multi-channel and 
International. The role came after a successful spell at John Lewis where Terrell led the revamp of John 
Lewisôs Fashion Online project. He sat on the panel of the Drapers Etail Awards 2010. 

 
ñThe John Lewis website is bright, snappy and easy to navigate. I'm impressed by their brand selection 
especially the Emma Watson People Tree range which is a favourite. Robin's job will be to keep the 
website's high standard up.ò HILARY ALEXANDER 

 
 
 

94. ADRIAN TING  

EMAP CONFERENCES  (WWW.EMAP.COM )  

Adrian Ting was Executive Conference Producer of the Drapers Fashion Summit and the Retail Week E-Commerce 
Summit. Ting is now a conference producer for International Herald Tribune. 

 

U 
 

V 
 

95. ED VAUSE 

PR SHOTS  (WWW.PRSHOTS.COM )  

Ed Vause is Managing Director of PR Shots, an online service for fashion retailers to host hi-res images 
for press download. Online fashion retailers such as ASOS, Shudoo, Very and Clothing At Tesco utilise 
the service. 

 

W 
 

http://www.yodel.co.uk/
http://www.houseoffraser.co.uk/
http://www.emap.com/
http://www.prshots.com/
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96. STEVE WEBSTER*  

BOOHOO .COM  (WWW.BOOHOO.COM )  

Steve Webster is Head of E-Commerce at Boohoo.com, the Manchester based online fashion retailer. 
The company is one of few online fashion stores to embark on a nationwide outdoor campaign. 

 
ñBoohoo.com always has something that fits in with the latest trends, such as the Sex and The City 
range for which they had an on-trend 'wardrobe'. I'm looking forward to seeing where the team takes 
Boohoo next.ò HILARY ALEXANDER 

 
 
 

97. BELINDA WHITE  

HANDBAG.COM  (WWW.HANDBAG.COM )  

Handbag.comôs Fashion Director Belinda White has also been Acting Editor of Handbag.com, the 
leading lifestyle website published by NatMags. White launched Handbag.comôs first Online Fashion 
Awards in 2009. 

 
 

98. JUSTINE WYNESS 

BECHEEKY  (WWW.BECHEEKY.COM )  

Last year Justine Wyness went from Head of Marketing to Managing Director of Becheeky.com, the lingerie retailer 
which received investment from ASOS co-founder Quentin Griffiths. 

 

X 
 

Y 
 

99. YANDIS YING 

BRILLIANT  (WWW.CHOOSEBRILLIANT. COM )  

Yandis Ying is the Head of Design at e-commerce development company Brilliant, which is part of the Pod1 Group. 
Brilliant has produced fashion websites and e-commerce solutions for I Love Jeans, Nicky Hambleton-Jones, 
Childrensalon and John Goodwin. 

 
 

100. YOU 

THE GREAT BRITISH PUBLIC  

Whether you buy clothes online, follow fashion blogs or read online fashion magazines, youôre making things happen. 
By shopping online youôre sending a message to the retail industry that your buying habits are changing. By consuming 
digital fashion content youôre making publishers, and advertisers, adapt to your evolving media needs. 

 

Z 

http://www.boohoo.com/
http://www.handbag.com/
http://www.becheeky.com/
http://www.choosebrilliant.com/
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So there you have it, Online Fashion 100 
2010/11... I hope youôve enjoyed it! 

 

Email me hello@leonbaileygreen.com 
 

 

 

 

 

 

 

British websites and the people behind them. 

WWW.LEONBAILEYGREEN.COM /  @LEONBAILEYGREEN 

 

 

 

A fashion website communications company. 

WWW.THEONLINEFASHIONAGENCY.COM  / @THEONLINEFASH 
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